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IOWA CITY HISTORIC PRESERVATION COMMISSION

Thursday, August 23, 2018
City Hall, 410 E. Washington Street
Helling Conference Room

5:30 p.m.
A) Call to Otrder
B) Roll Call
C) Public discussion of anything not on the agenda
D) Certtificate of Appropriateness
1. 115 S. Dubuque Street — Franklin Printing House — Local and National Register Historic
Landmark (signage)

E) Adjournment

If you will need disability-related accommodations in order to participate in this meeting, please contact Jessica
Bristow, Utban Planning, at 319-356-5243 or at jessica-bristow(@iowa-city.org. Early requests are strongly
encouraged to allow sufficient time to meet your access needs.



Staff Report August 20,2018

Histotic Review for 115 §. Dubugque Street

District: Downtown
Classification: Local and National Register Listed Landmark

The applicant, MediaQuest Sign Company, is requesting approval for a proposed alteration project at 115 S.
Dubuque Street, the Franklin Printing House, a Local Historic Landmark in the Central Business District
which is also listed in the National Register of Historic Places. The project consists of installing an illuminated
flag-mounted sign at the storefront on the building.

d Guidelin
10.0  The Secretaty of the Interior’s Standards for Rehabilitation

lowa City Downtown District Storefront and Signage Guidelines

Staff Comments

This three-story brick building was built in 1856 in a Victorian Renaissance style with a rectangular plan and
narrow storefront. The walls are clad in brick and the upper levels have three evenly spaced windows. They
ate one-over-one double hung windows with metal pedimented hoods and side brackets and a cast iron sill.
‘The pressed metal cornice is set above a corbeled brick raised plane and consists of an ornate frieze, a band
of dentils, a row of modillions, and a crown molding.

The stotefront is the product of a 1984 rehabilitation of the building that incorporated cast iron pilasters
discovered while work was being completed. The storefront includes a pair of offset doors on the right side
leading to the upstairs apartments and the shop space below. A display window on the left has three plate
glass windows set on a brick bulkhead. The clerestory over the display window and doors has five square
lights and a plain sighboard separates the storefront from the second floor.

The building is a well-preserved example of a Victotian Renaissance Style Commercial block. It is assodiated
with two of Towa City’s earliest newspapers, the lowa Capital Reporter and the Iowa Standard (later the Iowa City

Republican).

The applicant is proposing to install a double-faced, illuminated flag-mount sign to the storefront. The sign
will be mounted to the pilaster on the right or north side of the entry doots so that the bottom of the sign is
at or above the 8-foot height required by city regulations. The sign is metal with a black-painted frame and
grey-painted face. The letters are cut out and backed by white actylic and the sign is internally illuminated by
LED:s.

The guidelines are limited in recommendations applicable to this project. In order to review projects that are
not covered in individual sections, the Secretary of the Intetiot’s Standards for Rehabilitation are included in
Section 10. Number Nine of the standards states that extetior alterations shall not destroy historic materials
that charactetize the property and the new work shall be differentiated from the old and compatible with the
massing, size, scale, and architectural features to protect the histotic integrity of the property and its
environment.

For more guidance, the National Patk Service has published Preservation Brief 25 which includes a section
on new signs on the last page (included in the packet). This Brief states that signs should work with the
building rather than against it. Often features or details of the building will suggest a motif for new signs.
Signs should not obscure significant features of the histotic building. Sigh materials should be compatible
with those of the historic building. Materials charactetistic of the building’s period and style, used in
contemporary designs, can form effective new signs.

The Iowa City Downtown District has also published Storefront and Signage Guidelines (included in the
packet). The signage guidelines encourage projecting signs, durable materials, dimensional letterforms, and a
scale to fit the building. Sign placement should take into consideration the architectural features and
propottions of the building and when a sign band exists fit signs into the otiginal space of the sign band.



Storefront projecting signs are located below the second-floot window sill, 2 minimum of 8 feet above the

sidewalk and project a maximum of 4 feet. Plastic signs with painted letters whete the entire face of the sign is
illuminated is not allowed.

In Staffs opinion, new sign designs are a necessary and welcome patt of a vibrant, active downtown that
require a blending of old and new materials and designs. Staff has worked with the sign designer to revise the
original design to be more compatible with the existing storefront and to revise the location of the sign.
Placing sighage in the sign band was discussed but was not optimal because the logo of the business is more
squate than linear and would not fit well proportionally in the sign band. A projecting sign was prefetred by
the business and is a type of sign seen on many buildings in the Central Business District.

The new location, mounted at the pilaster, locates the sign near the shop door and at a height appropriate to
the storefront and signage regulations. This location is also prefetred over locations such as the window
mullion ot the brick wall above the sign band. The sign will be at a location and scale meant to attract
pedestrian traffic,

The metal sign material is a common material for modern signs but also relates to the metal cornice and
window trim. The black frame of the sign relates to the heavy frame of the storefront, pilasters, and sign
band. The cutout lettets are the only postion of the sign lluminated. The sign design makes some refence to
the historic building but is a more simplified design to distinguish it from the historic building. Staff finds the
new sign design appropriate for the historic building.

Recommended Motion

Move to apptove a Certificate of Appropriateness for the project at 115 S. Dubuque Street as presented in
the application.
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Application for Historic Review

Application for alterstions 1 the hisioric landmarks o | " o o o
properties focated in & historio district o conservation district | Dete subtiited: L 71

pursuant to Jowa City Code Section 14-4C. Guidelines for{ [J Cestificats of No materisl Effect
the Historic Review process, explanation of the process and | [ Certificate of Appropristensss

reguletions can be found In the Jowa Clly Historic O Major roview
Preservation Handbook which is available in the o et

Neighbothood and Development Services office at City Hall
or online at: www lcgov.org/historicpreservationresources,

The HPC doss not review spplications for compliance with building snd zoning oodes. Work must
comply with e]] sppropriate codes and be reviewed by the building division prior to the issuance of &
buoilding permit.

Meeting Schedule: The HPC meets the second Thursday of each month, Applications are due in the office of
Neighborhood and Development Services by noon an Wednesday three weeks prior to the meeting. See
attached document for epplication desdlines and meeting dates.

Propety Ower/dpplcant Tnformation
O Property Owner Name: enftal AplraAints N
N\ Phote Nusmbe: ( )j\\]ﬁ
addrese: NS S Crilhery &
oy NG Qity _ s zpcos 5520040
(w} Contrmotor / Conenlisat Name: ' i
Emall: $ Phone Number: (31)_§H 8 7461(,

Mduﬁm_arﬂ*\Q\m W

ciy: (edar Qéﬂlds siwte: I} Zip Code:__ 33404

Propesed Project Information
Address: . e St
Use of Property: _ 2SIV ANT nmminmd(lrhwm):
Historic Desigustion

nm-eh-umhn-mmum
N This Property is o loca! historic Iandmark,

OR

LI This Property is within a bistoric or conservation distriot (choose loeation):
O Brewn Strest Histork Distriet O ClukStrest Comservation District
[x] Collage Groen Historio District O Callege Hill Conservation District
O Esst Collegs Streod Historke Distrot 3 Dexbom Street Conservation District ‘
U Longfellow Histeric District I Goosstown / Horsce Munn Conservation District
O Narthaide Historic District J Goversor-Lucas Sirest Canservation District
O Summit Street Historis District
O Woodisws Historie District

Within the district, this Propesty Is classified as:
O Contritating O Noncontributing J Nonhistoric




Application Requirements

Chouase sppropriste projoct 1ype. Inmduwmmappliuuonmbopmoemd.plmmdudeﬂlwm
Applications withoul necessary maierials may be rejected.

O Addttion
(Typloally frojects entailing an addition to the building footpeint such 2 a room, porch, dock, ote.)
[1 Building Elevations [ Flcor Plims O Plotographs
D Product Information 0 Sk Plans
O Aterstion

(Typioally projosts entailing work such es siding and window replscement, skylights, window opening alierations, deck or porch
mammmhh.ilut@rm:ulhnh Ifthe projeot is & minor aliemtion, photogrmphs end dmwings to desoribe the
acope of the projest are mffisient )

O Buiiding Elevations O Photoprmphs O Product Information
O Construction of new buliiing

1 Building Elevations I FioorPlans 1 Photogmphs

O Produot Information O SiePMans
O Demolition

(Projocts entailing, the demolition of a primesy stracture or outbuilding, or sy portion of o building, such 8 porch, ehimney,
decorative trin, baluster, eie.)

O Photwographs T Proposs) of Future Pl

(] mumwmmmmmmmmm
3 Produt Infurmation

ﬁ Othes: . - \W4s
the Prevervation Planner at 356-5243 for materisls which need to be included with applicution.

Proposed Project Defuils

Materials o be Used:

&BW_\WME_MM’WM mwed mun/unuM

Vrigressapp_for_bivoricrevienr.doo 347




#a JOB DETAILS

TOTAL SQ. FT. OF SIGNAGE: 9SQFT
APPROX. VIEWING DISTANCE OF COPY: UPTO 421.8 FT

3!_4" 6 1/ n

2'-10" 41/2" D/F ILLUMINATED EXTERIOR FLAG-MOUNTED SIGN.

FABRICATE INTERIOR STRUCTURE ON 3" ALUMINUM
TUBE. ALUMINUM FACES TO BE ROUTED AND BACKED
WITH WHITE ACRYLIC. 1" RETURNS TO BE REMOVABLE.
ILLUMINATE WITH LEDS. SELF CONTAINED POWER
SUPPLY. PAINT AS PER PRINT,

"‘4 3/16"

3” ALUMINUM TUBE MOUNTING ARM. PAINT,

ROUTED 1/4” ALUMINUM MOUNTING PLATE. PAINT.

e | 17 116" f" 8 INSTALL IN LOCATION AS PER PRINT WITH
3-4 1/2” DROP-IN ANCHORS, 2” LONG.
8"
Mounting Plate
» & & 1"= 1’-0” Scale
Front View Side View
1"= 1’-0” Scale 1"= 1’-0” Scale

R1: 08.17.2018 [SS] - INCREASED SIZE.
R2:
R3:

R4:

ILLUMINATION

DESIGN APPROVED BY:

AUTHORIZED SIGNATURE
DATE

3M 7725-31 MEDIUM GREYPAINT [ ] | LANDLORD SIGNATURE
3m 7725-12 BLACK PAINT [ DATE

) 5100 20th Ave SW, Cedar Rapids, IA 52404 Phone: 319.848.7446 Fax: 319.363.3786 mediaquestsigns.com FILENAME: PITAYA_FLG_ALT4 R1
Thank you for choosing
JOB NAME: PITAYA
. UNLESS OTHERWISE SPECIFIED: THIS IS AN ORIGINAL COMPUTER GENERATED COLOR PRINT. COLORS REPRESENTED ON THIS PRINT MAY NOT OCATION: IOWA CITY, IA

* ALL FLUORESCENT LAMPS WILL BE T12-CW-HO MATCH THE PMS CHIP, VINYL OR PAINT COLORS EXACTLY. IT IS TO BE VIEWED AS A REPRESENTATION ONLY. L ; :
® ALL BALLASTS WILL BE COLD-START ALL-WEATHER BALLASTS ALL DESIGNS ARE THE SOLE PROPERTY OF MEDIAQUEST SIGNS. THEY ARE ONLY FOR CUSTOMER USE IN DATE: 08.16.2018

‘ ¢ 120V PRIMARY POWER TO SIGNS WILL BE BY OTHERS CONNECTION WITH our PROPOSED PROJECT. ARTWORK AND PRINTED MATERIAL ARE NOT TO BE USED BY SCALE: 1"=1' L
* ALL DATA LINES TO ELECTRONIC SIGNAGE WILL BE BY OTHERS ANYONE OUTSIDE OF YOUR ORGANIZATION, NOR IS IT TO BE REPRODUCED, COPIED OR EXHIBITED IN ANY e O
* ALL PAINT COLORS WILL BE SEMI-GLOSS FINISH FORM WITHOUT THE CONSENT OF MEDIAQUEST SIGNS. DESIGN:  AIVY saloiart VAot <t

Copyright © 2017 MediaQuest Sign company, LLC. All Rights Reserved. SALES: CL o Of 1




PRESERVATION

BRIEFS

The Preservation of Historic Signs

Michael J. Auer

Signs” refers to a great number of verbal, symbolic or figural mark-
ers.\ Posters, billboards, graffiti and traffic signals, cwmu‘gaa
daeabmldlmmpasﬂcm insignia on baseball caps
t9; all of these are “signs.” Butldings themselves can be signs, as
tructigres shaped like hot dogs, coffee pots or Chippendale highboys
encountered each day are seemingly countless, for
itself is lmrgely symbolic. This Brief, however, will limit its
Wwwmsymbolicmeﬂagesaﬁh!dtn .

Signs are everywhere And everywhere they lay an
important role in human activity. They identi
direct and decorate. They promote, inform, and adver-
tise. Signs are essentially social. They name a human
activity, and often identify who is doing it. Signs allow
the owner to communicate with the reader, and the
people inside a building to communicate with those
outside of it.
Signs speak of the

ople who run the businesses,
shops, and firms. Signs are signatures, They reflect the
owner's tastes and . They often reflect the
ethnic makeup of a neighborhood and its character, as
well as the social and business, activities carried out
there. By giving concrete detaily about daily life in a
former era, historic signs allow the past to speak to the
present in ways that buildings by themselves do not
(Figs. 1 and 2). And multiple surviving historic signs
on the same building can indicate séyeral periods in its
history or use. In this respect, signs are like archeologi-
cal layers that reveal different periods of human occu-
pmcy and use.
Historic signs give continuity to public spaces, be-

art of the community memory. some-
mme landmarks in themselves, almast without

regard for the building to which they are atta
the property on which they stand. Furthermo
age of uniform franchise signs and generic plasti
“box” signs, historic signs often attract by their individ-
uality: by a clever detail, a daring use of color and
tion, or a reference to particular people, shops, or
events.

Cut fo ond —

1. Detail from a busy Chicago strest mirket, abowt 1905. The sign over the
sidewn&kdeﬁds”ﬁh It also gives the Hebrew letters for the English wonds

“Fish Market. " sign offers information about the people who patrinized
the stemﬂmhsnotmﬂablefmm looking at the buildings. They were
Evropean jews who were ng fo learn English, Chicago Hislorical
Society, negative mumber 1 1.915'5

Yet historic signs pose problems for those who would,
save them. Buildings change uses. Businesses und
change in ownership. New ownership or use nor
brings change in signs. Signs are typically part of a
business owner’s sales strategy, and may be changed to
reﬂect evolvmgbusmess praclices or to project a new

}\few Sf'v}ns



sign is then sealed with a clear, water-resistant
varnish.

Gilded signs, both surface and reverse on glass,
. can be cleaned gently with soap and water, using
a soft cloth. Additionally, for glass signs, the var-
nish backing should be replaced every seven years
at the latest.

Neon. Neon signs can last 50 years, although
20-25 years is more typical. When a neon sign
fails, it is not because the gas has “failed,” but
because the system surrounding it has broken
down. The glass tubes have been broken, for ex-
ample, thus letting the gas escape, or the elec-
tmges or transformers t%:efailgci If the tube is
broken, 2 new one must be made by a highly
skilled “glass bender.” After the hot glass tube
has been shaped, it must undergo “purification”
before being refilled with gas. The glass and the
metal electrode at the end of the tube are heated
in turns. As these elements become hot, surface
impurities burn off into the tube. The resulting
vapor is then removed through “evacuation”—the
process of creating a vacuum. Only then is the

“neon” gas (neon or mercury-argon) added. Neon
gives red light, mercury-as produces blue.
Other colors are produced by using colored glass
and any of dozens of phosphor coatings inside
the tube. Green, for example, can be produced by
using mercury-argon in glass. Since color
is so important in neon signs, it is vital to deter-
mine the original color or colors. A neon studio
can accomplish this using a number of specialized
techniques,

A failing transformer can cause the neon sign to

flicker intensely, and may have to be :
Flickering neon can also indicate a problem with
the gas pressure inside the tube. The gas may be
at too high or too low a pressure. If so, the gas
must be repumped.

Repairs to neon signs also include repairs to the
surrounding components of the sign. The “metal
cans” that often serve as backdrops to the tubing
may need cleaning or, in case of rust, scraping
and re h::f
As with gilded signs, repair of neons signs is
not a matter for amateurs (Fig. 17).

Z:) New Signs and Historic Buildings

Preserving old signs is one thing. Making new ones is
another. Closely related to the preservation of historic
signs on historic buildings is the subject of new signs
for historic buildings. i what new signs are
appropriate for historic buildings, however, involves a
major paradox: Historic sign practices were not always
“sympathetic” to buildings. They were often unsympa-
thetic to the building, or frankly contemptuous of it.
Repeating some historic practices, th re, would
definitely not be recommended. _

Yet many efforts to control signage lead to bland
sameness. For this reason the National Park Service
discourages the adoption of local guidelines that are
too restrictive, and that effectively dictate uniform signs
within commercial districts, Instead, it encourages
communities to promote diversity in signs—their sizes,
types, colors, lighting, lettering and other qualities. It
also encourages business owners to choose signs that
reflect their own tastes, values, and personalities. At
the same time, tenant sign practices can be stricter than
sign ordinances. The National Park Service therefore
encourages businesses to fit their sign programs to the
building.

The following points should be considered when
gf:l. ing and constructing new signs for historic
@ signs should be viewed as part of an overall graphics

system for the building. They do not have to do all

the “work” by themselves. The building’s form,
name and outstanding features, both decorative and

functional, also support the advertising function of a

sign. Signs should work with the building, rather

than againat it.

® new Slﬁ'ns should respect the size, scale and design
of the historic building. Often features or details of
the building will suggest a motif for new signs.

¢ sign placement is important: new signs should not
obscure significant features of the historic building.

(Signs above a storefront should fit within the his-

toric signboard, for example.)

* new signs should also respect neighbom? buildings.
They should not shadow or overpower adjacent
structures.

+ sign materials should be compatible with those of the
historic building. Materials characteristic of the build-
ing’s period and style, used in contemporary designs,
can form effective new signs.

® new signs should be attached to the building care-
fully, both to prevent damage to historic fabric, and to
ensure the safety of pedestrians. Fittings should pen-
etrate mortat joints rather than brick, for example,
and signloads should be properly calculated and
distributed.

Conclusion

Historic signs once allowed buyers and sellers to com-
municate quickly, using images that were the medium
of daily life. Surviving historic signs have not lost their
ability to speak. But their message has changed. By
communicating names, addresses, prices, products,
images and other fragments of daily life, they also
bring the past to life (Fig. 18).

] AN,
18. painters pausing from their work, 1932. Phota: Courtesy, Cumquat
Publishing Co. and Tettalon Sign Co., St. Lowis, Missouri,

11



lowa City Downtown District
Storefront & Signage Guidelines









8 $30IN0s0Y
28 sHpaiD 0i04d
s60iN0sSey B SUpald | 8
5] skl
rya llelN ped
sAsilv 8 eI ped | 2
z9 {1syy 1 slojog) se|duiexg
so|dwex3 eopoeld 159d | 9
G UC|IONUISUOD) MaN
g5 SIOLBI0IS [BUONPES] -UON
’ juswdojene(q | 6
SL'y subig jeiBeyy
L'y subig s|qenod
L'y SJRIN|Al [IBM
LY obeUBIS MOPUIA
oLy subig Adouey / subig Buumy
ot subig Buiosioid
v subig eloseq
A sublg
subig | v
oLe Anoeag
g€ Bupubn
e Buisipueoisiy
£e Buness geD
e Buidesspue
Aunoag *» Bugybi ‘syremepis | €
rAN/ saidouen 7 sBulumy
oLeg Buspueyos N
82 SMOPUIAR
92 solug
52 spueg uBlg
ze SjuCLBIoIS
suona10g | 2
gt se|diouud Buiping
gl LaiaH 1218y 12815 SeMe Jeum
gl dep 10usiq umomoq
¥ Ie16Y 18840 SHEIN JRUM,
o'l J|oereyD 108Ig
A seulieping
MIIBAD | L
wucmycoo

saueping abeublg g JLUOLBI0IS | JOISI] UMOILMOCD AL BAMO|

QL0Z Aenuep - | UCISIBA

1om s

‘HOIe SIJ] Ul SOUBISISSE PUB B0IAPE 8jgeneau] pepinoid
uoISIAI] SoBrRIBABE D|OLCOIY BMO| S} pUE 1oUISI
UMOIUMO(] AD BMO| 8L *AIID BMO| JO AlID 8U) JO JBIS

MUpeIYEZ PiABC
[eydise jusig
jpbop, ueug
druyog or
AdpJoN juein
Bupsey sieN
LeoN o
EUOT oyonyD
Agqgny ua.ey|
uer niy

UiAfeL) e|isuyoIN
a4 ebligar)
Jakg sujouen
Buumod 1A
Ajouuos) sewoy |

1SBUIISPINGD BL) Ul YHIo) 188 SpJepuels Suj pue Hoys
SIU JO $8920Ns U} poddns o] sBIsul pue suuil JisUyl
peleuop AsnoJeusB Jey) ‘siuepisal pue ‘sieuoissejoid
uBissp ‘sisumo Auedoud ‘SIaUMO JUBINE]SE) puUR
SIg|[e]e] UMOIUMOP 1O Buisisuo ‘siequisil SIS
Bunsais Buimoj|o) S4) YuBy] 01 || PINOM AR

KD BMO| JO AID Bl PUR Jouisig umolumoq AlLD Bmal
BU} JO UOIEBICOE|I0D B YBnouL) peyesals Sem JusLundop syl

SjusWBPaIMOUNOY



4 | Signs

Well-designed signs help create successful storefronts.
Comprised of letterforms and graphic elements, a sign
conveys the personality of the business and creates a
sense of exciternent and vibrancy on the street,

Signage should be designed by a design professional
and fabricated by a sign company that understands
various methods and materials that are appropriate to
the District. The size of the sigh should be appropriate
for the storefront, building and neighboring buildings
as well as the pedestrian experience. If signs are

too large and bright, they may reduce visibility of

the merchandise and affect the dining experience of
neighboring sidewalk cafés.

Pedestrian visibility, both from adjacent sidewalks and
frorn across the street, is the primary consideration for

the type of signage used as well as its size and location.

Signs should not be scaled for vehicular visibility since
the characteristics of the streetscape, narrow viewing

angles and trees minimize the benefits of larger signs, ¥

Using a variety of well-designed and appropriately

scaled sign types is the best approach. -no

Best Practices - Encouraged

= Use of projecting signs increases pedestrian visibility
and creates a unigue feel for the District.

= Use quality, durable materials.

= Plan lighting placement to best accentuate the
signage.

* Scale signs to fit the building and avoid cbscuring
architectural featurss.

= Exposed neon is appropriate if used in a limited and
tasteful manner.

* Dimensional letterforms add more interest to signage
than flat vinyl or painted signs.

.
.-:-:.(
e i

fan-iluminatad, nin-mounted fatfers car be ighly effective.

.y 00 Hand-painted signage can feel both nostaiglc and refined,

lowa City Downtown District | Storefront & Signage Guidelines

A three-dimansional elament can make your storfront more
dlzfimtive

il

Exposed neon is an sppropriate method if used In a limited and
tasteful manner.

4.2
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4 _ mﬂﬂjm lowa City Downtown District | Storefront & Signage Guidelines

Fascia Signs Second Fioor Fascia Sign

The facade of the building is typically the location for
the primary store identification. For first floor tenants,

the west village

area is a defined sign band, but often it is not, =t =

o+

when sufficient room exlsts, the Storefront Fascia Sign . “
is located over the storefront or entry, Sometimes this ﬁ | e e e AT El Il
— ¥

= When a second fleor tenant has a dedicated entry
door from the street, on the same face of the building ks LA e
whers the sign is located. s

-
In some cases, second floor retail tenants are allowed

a Second Floor Fascia Sign that may be located above

the windows of the second floor. Second Floor Fascia

Signs are allowed under the following conditions:

|

* When an entire building contalns multiple tenants that "

are accessed through a common lobby from the "

street. In this case, a comprehensive sign plan .
showing proposed exterfor sign locations must be — r

LI |

proposed by the building owner and approved by the
City. Sign sizes and placement should follow these

. . | |
Guidelines. Storefront Fascia Sign
L]

« Office tenants are not allowed to have a Second
Floor Fascia Sign.

Best Practices - Encouraged

= Placement of signs on the facade should take into
consideration the architectural features and
propartions of the bullding,

» The allowable sign area is 1.5 times the length in fest
of the street facing facade but should be no longer
that 90% of the length of the facade or sign band.

[ B B B N N BN N NNREN

= On larger buildings, placing the sign over the
entrance hefps customers understand where to go.

* When a sign band exists, fit signs within the original —
i sctura Storefront Fascia Signs and Second Floor Fascia Signs can be arranged
Mmmﬂ“wm“* V:ﬂ“@hﬁ”ﬂh:ﬂ@m %m.n Jmn_ ﬁﬂw _.._jm Ed_m ”Mm _ to alfow for visibiitty and consideration for the building design,
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4 | Signs

Projecting Signs

Projecting Signs project out from the face of the
building over the sidewalk, are two-sided and contain
the business name and/or-logo.

In some cases a three-dimensional object or shape
related to the business may be used. These signs may
or may not incorporate the busingss name or logo.
Because It is not possible to define all the allowable or
prohibited designs, Projecting Signs of this naturs are
subject to design review.

There are three types of Projecting Signs allowed In the
District: ,

= Storefront Projecting Signs are located below the
second floor window sill.

* Upper Level Projecting Signs are located above the
second floor window sill and below the bottom of
cornice or roof line if no cornice exists. For any
allowable Upper Leve! Projecting Sign, the tenant
must obtaln permission from the building owner.
Upper Level Projecting Signs are only permitted when
any of the following conditions exist:

- The retail tenant occupies the entire building, and
the building frontage is greater than 60 feet.

- The tenant is a hotel, theater or bowling alley as
permitted by the sign code.

* Banner Projecting Signs are located above the
second floor window sill and below the bottom of
comica or roof line if no comice exists. Banner
Projecting Signs are only permitted when any of the
following conditions existing:

- The retail tenants are located in a large, multi-
tenant building where access to individual tenants
is through a common lobby from the street, and
tenants do not have individual exterior storefronts,

- The retail tenant occupies a large, multi-story
building with more than 200 feet of street frontage.

Storefront Projecting Signs

Hm.é. min.

above sidewalk

Upper Level Projecting Signs and Banners

lowa City Downtown District | Storefront & Signage Guidslines

40" max

projection ,
s

a No higher than bottom

e

7]
LW R

Mount at 45° on corner
of building if located on
corner of strest

Consider architectural
features when determining
vertical location of signs
on building

No lower than botiom

of silf

Center in avallable space

When possible center betwsesen
witidows and consider best
focation on building

4.6
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